
Site 2: The Cultured Cup - 
http://
www.theculturedcup.com/

1. Primary organization. 
What is the primary 
organization scheme for 
the site? Use a screenshot
and highlight the 
elements. List the major 
categories as well. Add a 
brief description if 
necessary
(2-5 sentences).

Answer: The primary 
navigational element on 
the web page contains 
multiple dimensions of 
navigation to specific 
categories of product 
types, presumably based 
on consumer interests, 
such as coffee, tea, 
gourmet foods, baskets, 
mugs, filters. 

Additionally, a Site 
Wizard or Floating Nav 
tool is in place to assist 
users in finding the more 
popular paths easily.
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2. Where am I? Drill down to 
a single product page. What 
element(s) tell users where 
they are on
the site in relation to the 
overall organization scheme? 
Use a screenshot and 
highlight the
elements. Add a brief 
description if necessary (2-5 
sentences).

Answer: The user can easily 
see where they are on the 
page with some of the 
navigational elements the 
company has provided. 

Within the constructs of both 
navigational bars at the top 
of page the company has 
allowed the word coffee and 
dark roast to be illuminated 
in white. This tells the user 
they are looking at dark roast 
coffees in the coffee section. 

The specific product, Italian 
Roast, is also labeled clearly 
next to the product picture. 

Previous item and next item 
are text links the user can use 
to browse all items in the 
Dark Roast level.
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3. How do I get to? For 
pages showing information 
about a specific product, 
what element(s) will
get people to all the other 
products in this category? 
Use a screenshot and 
highlight the
elements. Add a brief 
description if necessary (2-5 
sentences).

Answer: The Main Header 
navigation, that remains 
exposed at the top of the 
page, allows the user to 
back out of “Jade Goddess”  
tea and go up to all “Oolong 
Teas”. 

Previous item and next item 
are text links the user can 
use to browse items 
individually within the 
Oolong tea category.

Conveniently located at the 
bottom of the page, the 
company has allowed for 
similar popular products to 
be shown based on meta-
data.
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4. How do I see? For pages 
showing information about 
a specific product, what 
elements will help
the user move up one level 
in the site so they can see 
all products of this type, 
and just this
type? Use a screenshot and 
highlight the elements. Add 
a brief description if 
necessary (2-5
sentences).

Answer:  The Upper 
navigation bars remaining 
exposed enable the user to 
back out of “Ebony Rose” 
Dark Tea and go up one 
level to the main category 
of Dark Teas exposing all 
Dark Teas.  

This company has utilized 
topic driven schema based 
navigation to allow the user 
to easily navigate from 
specific types of both coffee 
and teas under one list 
navigation element.
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5. What's not good? Briefly 
describe any potential 
problems with the 
information architecture as
presented on the home 
page. You don't need to 
correct the problems, but 
briefly describe some
architectural problems with 
this page. Add a screenshot 
if you feel it will clarify your 
point

With respect to navigation, 
it seems the company has 
failed to provide any 
navigation solution that 
allows the user to drill 
down easily from the 
homepage to specific 
subsections of the site.

Missing Site Guides

Hiden contextual navigation 
system

Segmentation of the 
navigation bars after 
drilling down into coffee.
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Poorly developed retrieval 
algorithms within the 
construct of the search box. 
When searching for dark 
coffee a broad spectrum of 
products appear including 
coffee grinders and filters.
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Site 1: Empire Coffee & 
Tea - http://
www.empirecoffeetea.co
m/

1. Primary organization. 
What is the primary 
organization scheme for 
the site? Use a screenshot
and highlight the 
elements. List the major 
categories as well. Add a 
brief description if 
necessary
(2-5 sentences).

Answer: The primary 
navigational element on 
the web page contains 
multiple dimensions of 
navigation to specific 
categories of product 
types presumably based 
on consumer interests, 
such as coffee, tea, 
gourmet foods, baskets, 
mugs, filters. 

Additionally, two other 
navigational columns on 
the left-hand side of the 
site exist, which allow the 
user to both shop by 
category and shop by 
brand.
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2. Where am I? Drill down to 
a single product page. What 
element(s) tell users where 
they are on
the site in relation to the 
overall organization scheme? 
Use a screenshot and 
highlight the
elements. Add a brief 
description if necessary (2-5 
sentences).

Answer: In this case, the user 
has navigated to French 
roast coffee, and found a 
product called a “Colombian 
Supremo French”. The 
website in IA has the upper 
category highlighted for the 
Colombian Supremo French 
coffee, the label in green, 
titled “French Roast” in the 
description, and under the 
“Shop by Category” menu, 
was also highlighted. This 
allows the user to easily 
navigate to the next level up 
to a search results for all 
French roast coffee.
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3. How do I get to? For 
pages showing information 
about a specific product, 
what element(s) will
get people to all the other 
products in this category? 
Use a screenshot and 
highlight the
elements. Add a brief 
description if necessary (2-5 
sentences).

Answer: The Main Header 
navigation, that remains 
exposed at the top of the 
page, allows the user to 
back out of “Genmaicha” 
green tea and go up to “All 
Teas”. 
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4. How do I see? For pages 
showing information about 
a specific product, what 
elements will help
the user move up one level 
in the site so they can see 
all products of this type, 
and just this
type? Use a screenshot and 
highlight the elements. Add 
a brief description if 
necessary (2-5
sentences).

Answer:  The left hand 
navigation that remains 
exposed enables the user to 
back out of “Genmaicha” 
green tea and go up one 
level to the main category 
of green teas, which allows 
the user to get to all green 
teas. This company has 
utilized topic driven schema 
based navigation to allow 
the user to easily navigate 
from specific types of both 
coffee and teas under one 
list navigation element.
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5. What's not good? Briefly 
describe any potential 
problems with the 
information architecture as
presented on the home 
page. You don't need to 
correct the problems, but 
briefly describe some
architectural problems with 
this page. Add a screenshot 
if you feel it will clarify your 
point

There are some things I like 
about this website and 
some things I don't. I find 
the sidebar navigation 
aesthetically unpleasing. 
However, because the 
navigational element is 
constantly exposed, it 
makes it incredibly easy to 
navigate away from product 
pages and drill up one level 
at a time. I would say that 
this is a poor use of 
navigation in that we hope 
to keep users focused on 
the e-commerce experience 
of product exposure versus 
consistent navigation 
exposure. 

Therefore, opting for standard breadcrumbs and easy to find navigational elements may be a 
better IA approach. Additionally, browsing aids such as sitemaps and tables of contents could 
also be utilized for users to easily find specific types of products they're interested in. Also a site 
wizard could be very handy when trying to find specific types of Teas.

Additionally, the center of the page is inefficiently designed and seems more focused on items 
and products the company hopes to sell rather than items or products that are popular with 
visitors/users and past customers.

The section titled “New Online” is another example of an ineffective and inefficient use of 
space, which further impacts the cognitive load of the page for the user. In my opinion, this is 
another great example of a failure to utilize a drop-down menu for specific subcategories of 
interests, which would facilitate an uncluttered, focused search experience for the user.

There is redundancy with the help messaging, which shows on opposite sides at the top of the 
page.

Poorly used space and aesthetics pushes important information down the page. Consolidated 
headers that minimize could be used, so that more of the important information remains 
visible. I feel this would be quite useful in this scenario and keep the user focused on shopping.
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